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aauii 1: Yoyanlvesdmeunuuaevain (Participant Profile)

NANAIN3 I N |Fewaz (%) ViedAyAenagns (Strategic Insight)
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a3un 2: agimad@namsUsziiiu (Quantitative Results)
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Foft hszdumarsziiu (Assessment Criteria) aunde | SD. | sxdy | mswealss
#32@ EdPEx
HnuIa 7.4 waé’wﬁe’immﬁﬁmaﬁns (Leadership Results)
11 pnsasnsalumsimod §ia 1oy 475 | 044 | 1nfiga | Governance &
vIsnuennullsla Ethics (M1.2)
12 ifemmesiuahirunauasmivuies 481 | 039 | wnfiga Societal
anudedadyaia Contribution
WHIA 7.2 HAAWEMUGNRAZNIZLIUMS (Customer & Process)
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#3730 EdPEX
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Satisfaction
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* High Impact on Governance: AZUUUYD 11 1 12 ﬁqmﬁaumu (4.75-4.81) arnounlnsams
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- Skill Integration: #1361 13 1dd 09015 0ATDINYHNIY LARDINIT “MSVEUINETNUE”
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[Source 594] t1az “M3l¥ Al UszgnAnuaIM” [Source 601]
- Specific Law: 040134190 “N#angmsan®” [Source 598] 1Az " BUINIIMIdANM 53N
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2. VOLaUBUULAIUATZLIUMS (Process Improvement):
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aaudl 4: nwamamsihwalinawuguaiinfny (Student Care Planning)
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1. M500NUUUUINMSINEQUAaNNANY (Service Design - M6.1):
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2. msa%’nmm@nﬁ’u (Customer Engagement - M3.2):

* Cross-functional Training: IABUTUHIVD “AI & Law for Thesis Writing” (AT tas N1 Uy
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