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2555102  29ANITHATNITINNITLTNALNS 3(3-0-6)
Organization and Strategic Management
LUIARLAZNOEDIANIT NSHAINIBIANTEAIAL NIBONLUUBIANS UANNITHAL

(%
Y

29AUTENOUTDINTIANTTINAYNT NTEUIUNTIANTTANAYNS NITIATIERANTNLING DY Vg




Aelunaznisuen MINRUNAENS MIUseliunanazmsiany tagldnsdifinwinmsinnisdana

o

qm‘ﬁ”’qmﬂsguamaﬂmu

Concept and theory of organization, development of modern organization,
organization design, principles and components of strategic management, process of
strategic management, internal and external environmental analysis, strategic planning,
assessment and monitoring, using case studies on strategic management both public and

private sector.

2555302  MsUMIINSNeInsuyudadeln 3(3-0-6)

Modern Human Resources Management

LWIAANO B N1SUTMINTNEINTULRE NsyuIuMsUTmmsnensuysdadelvd s
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udaduegradsdu TneldnsdiAnmnmsudmminensaywdfuaiesse AaussIUliUsEay
ANUENTT

Concept and theory of human resources management, process of modern
human resources management, strategic human resources management, innovation of
human resources management to increase sustainably competitive potential, case studies

on human resources management regarding morality and ethics to be successful.

2555303  anzfiiuaznisianisnisasundas 3(3-0-6)

Leadership and Change Management

unAnuaznguinmsimunngiinionndufiihdd nisdans
nswasuutas Yadsursemudnianisdnnsnisdsuutas msdanisnisdsuwlainuuium
deu nsdiAnwinasmsUszsgnaliiunAnanzdinlunmsdnnaudsundasisunuas e

Concept and theory of leadership development for being a good leader, change
management, factors of success in change management, change management in accordance
with social context, case studies and implementation of leadership concept for stable and

sustainable change management.

2555602 e U8UATIVNNHIANAERNS




Research Methodology in Social Sciences
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Concept, principle, and research methodology in social sciences, quantitative
and qualitative research, research problem analysis to determine research topic, literature
review, research methodology, determination of population and sample, developing
research instrument, data collection, statistical analysis using case studies, research finding

presentation, publication, and research code of ethics.

3655104  N13AANTIFINTULWAANSUAING 3(3-0-6)
Business Management in Digital Platform
WA waE NQuANITIANT  §3N9 L'1/1ﬂiuiaﬁaﬁiauLWﬂLﬁaqiﬁaaﬁﬂm
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nagndlunsuszneumskarnsaissuUNUiiesesiunsUszneussia medldnusetind
Concept and theory in business management, informational technology for
modern business, environmental analysis affecting business organization, business operations
model, design and use of digital platform in business management, infrastructure of
entrepreneur in digital age, benefit and competitive advantage in business, effect on
competitors and market, infrastructure of electronic commerce, forms of electronic business,

organization

3655201  N15IANTsA1sRanaEsielud 3(3-0-6)

Modern Marketing Management

LUIAALAE VIO NINITAAN UNUIMATTINIINISAAIN NTIATIEHRANIZLINEBNNI
N139AIN NMTIATIINGANTTURUIIAA  wazn1sdanisnisnatnme walulagdmsu nsnainluga

Marketing 5.0 fafuunasnesunisuietususzuuesulall n1sivuanaindivang nsmuuang




ENSEIUUTTAUNIINITAAIA NITATUANNINITAAIN Tagld nsdifinwuieafunsdanisnmsnaia
aslelny

Concept and theory of marketing, marketing roles and functions, marketing
environment analysis, consumer behavior analysis, technological marketing management for
marketing 5.0 which is a competitive online platform, determination of target marketing and

marketing mix strategy, marketing control, case studies on modern marketing management.

3655703  N133ANTSNTRUEMTURUIINS 3(3-0-6)
Financial Management for Executives
nagnsmatiauazisnstun1sdnn1smamsudmIuguims myileseiaunstu

NFVNHHULASNEINTAUNNNITEY NITUTIMTRUNUALUIEY N1TIATIZVIUAIYULASAUNUYD

Runu Tassasesdunu waznsdanstuny WeuvieRutuna Usshuiiaslun1sdnnmianistiu
Strategy, technique, and method in financial management for executives,

financial statement analysis, financial planning and forecasting, working capital management,

investment budget and cost of capital analysis, capital structure, dividend policy, and

financial management special issues on financial management.

3655704  n1sUgitanisdanisdmiuduims 3(3-0-6)

Management Accounting for Executives

nsldteyaniansaydien1sneky amuAukazNMIdnaulavesheuIms
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Use of accounting data for planning, control, and making decision for the
executives under certain and uncertain circumstances, implementation of cost accounting to
analyze dealings, cost, quantity and profit, price determination, transfer price, inventory
planning and control, investment project analysis, budgeting, strategic cost management, use
of accounting data analysis for performance appraisal . Analyzing accounting data in

evaluating work performance.




3655802  SUNUIUINITIING 3(2-2-5)
Seminar in Business Administration
Aasrzilann Bnsudladynivmanmsdnnig n1snann geamnssu 1sausunagns
vieudien Tadafind nisduuaznistad msdnaule Ussuiiviuanunisainaenauwudlduuay
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aduwmallansinunsdifinw dnfnwasdesaniudsurnuiuasdefnii saurieniing duah

Joya saenaulitinAnwiladlenatansmnufniiiuegneaninewing uazuaniUABudariy
wazAu lnaalun139nduuu waztildauonan UL Wuenanssneau
Problem analysis, problem-solving regarding marketing management, hotel and
tourism industry, logistics, financial and accounting, decision-making, up-to-date issues, trend,
and new technology to gain experiences leading to practicality based on case studies,
exchange of body of knowledge and opinions, researching, discussing and sharing opinions

widely are expected. Seminar arrangement and paper presentation are also required.

2) srg3vvsau (lduuniaena) 1 wuaehn

1006801  HUUUINIINITIVY 1(0-2-1)
Research Seminar
NSRRI ULEUD AUATINTN LLazLLamﬂ?ﬁJuﬁaui TunisAuandasenss N3
nenus
Monitoring, progress report, and knowledge sharing in the independent study, or

research.
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2555202  ANEASWIEIYRBNTWAILTS Y 3(2-2-5)
Royal Wisdom for Sustainable Development

WUIAALATUANNNTVDIAENINTEIIYNIIINLATINITOULDININNTEI 1WA WS ONTY

USUNBUIEY 18nT5n15 Wl 1nDe wasiann  auUSogasegianeiies saunenisussendls
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Concept and principle of the royal wisdom from the royal initiated projects or
royal policy, the royal initiated development principles: understand, achieve, and develop
based on the sufficiency economy philosophy, implementation of the royal wisdom to

sustainably develop personnel, organization, local area, and society.

3656101 Msasnegsnauazmsiludussnaunmsasis T 3(3-0-6)

New Venture Creation and Entrepreneurship
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Concept of being entrepreneur and starting new business, setting up a scalable
business and starting new business using methods, business type, and how to make an offer
to potential investors, creative development of prototype and new products, marketing
opportunity analysis and seeking business opportunity, market trends and demands,

business environmental assessment, continuation of creating new products and business

development to enhance sustainability for competitive advantage and business value.

3656102  n13dnnsasielv 3(3-0-6)
Modern Management
TIUUINITVBINGBNITIANT N1FIANITTINTEUIUNIT NMFIANITTIUTUI NS
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WosumumanussEmiuia waida lunsgels meviusaududuiin nsuimsanuasuulas

FINWUINN N5IANTTINTUUTEMALALAU ST A

Theory of Evolution of Management theory process management quantitative
management behavioral management systematic management Management roles and
integration technology innovation management and platform of business strategy change
transformation platform. including the nature of business operations in a platform based on
corporate governance principles, techniques of motivation, teamwork change management

including guidelines Domestic and International Business Management

3656104 MIUIMITNITALTUIUELY WY 3(3-0-6)

Modern and Operations Management

PONUUUAUAILATUSNIT  NITINLAUAIAINITNER NTZUIUNTNER LAz
N15UsN1T meudnnssuuazmaluladadelul  n1sdadsaniulsznaunis N159BALUUTEUUNIS
FO MINWHLTIRT  M13TANISALAIAIART MTILALANSKER ruszuulgaussfvgnun
Tdlunisanduiag n15IANITAMAIN N153ANITIASINTG kaen15InnIstadasnduas iy
U U

Product and service design, production capacity and process planning, innovative
and technological service, enterprise layout, system design, location planning, inventory
management, production planning, and quality control, based on artificial intelligence,

project management, and logistics supply chain management.

3656201 AMUANHS19ATIALAZUIANTTUNINITAANA 3(3-0-6)
Creativity and Innovation Marketing
WUIAR  LaEngud) Aefuaudeadsassauazuinnssy NNATNANN
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Concept and theory of creativity and innovation marketing in accordance with
new product and service, and organization capacity, new product and service management,
modern product operations assessment, marketing testing for feasibility = marketing

innovation to create market value.
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3656202  N13IANTIINALNSNI1TNAINIULARITA 3(3-0-6)

Marketing Strategy Management in Digital Age

LWIRAKAE VY NLINUNALNSAUNEANIN ATIFUA LarN1TFRAIINITNAIN

Tugafavia wazmsdnnmsdeyaseaduszuuiielildasaumaniuszansnm lunsdeans
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Concept and theory concerning product strategy, brand, and marketing
communication in digital age, Management information system product strategy in various
competitive circumstances, brand management, new product development and
advertisement, product management based on product life cycle, branding creativity,
creating brand value strategy, marketing communication in digital age, new media

development, progress of online marketing, social media and globalization development

process and marketing communication mamanagement in digital age.

3656401 qmmwniiumiviml,ﬁmu,a::m'iu'%n'ri 3(3-0-6)
Tourism and Hospitality Industry
gREVNIIIViDATlEIarIUINT ¢ UnuuazALd R veINSYiBaLTien
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Role and Importance of tourism, components of tourism and hospitality industry,
types of tourism, features and operations in tourism industry, other types of business
relevant to tourism and hospitality industry, role of stakeholders in tourism industry,

problem and challenge in tourism and hospitality industry, global tourism trend.

3656501 N133ANTSIATEANE luN1AFINT 3(3-0-6)
Logistics Management in Business Sector
Anwndsenudlafiuguientulaseedis unum wihil msvhauvesszuu
Toafind uazfanssuiifen destumsuimsdaniania sraliiuseaninm uazfinufiugiunis
JansgramnssudeUszneuseulsungludhusegiiisndestussuuladaind suunsvuds svuy
NNTANABIAUAT LEUNELAZAITINNITHRUTONADAIUAITATRUATUIANITULE LaTAITINAITVINU
Introduction to structure, role, and function, logistics system and activities
relevant to efficient business sector management, introduction to policy of industry
management relevant to logistics system, transportation system, conveyor system, route and

schedule, shipping sizing, and work schedule.

3656801 &uNUIUTELAUIINEIY 3(2-2-5)
Seminar on Contemporary Issues
nsEneeuAIlunsiIruaU T UL ITuNedIRLaLANLaUlY NSANEIUTELAY
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Study interesting issue and trend determined, contemporary issues, collecting,
analyzing, and synthesizing information in order to present, discuss, share opinions and make
a conclusion, setting a guideline and make an implementation of what has been studied to

be beneficial in management and development.

4) sredvasy  (Litduniogin) 3 Wi
1555101 AMe19INquaInSUTMAnANY 3(3-0-6)
English for Graduate Study
Wouun vinwelunis M nswn M58 uazlguMwIsIngy N193¥1M5  (Academic
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Improvement of four skills in academic English, namely, listening, speaking,
reading, and writing, an emphasis on reading and finding main ideas from research abstracts
and articles, practicing writing research abstract in English, and oral presentation of research

article in English.

5) $183Y1IMNYIUNUSHALAISTAUAIDETY

1006901  N1SAUAINDETE 6 wqEnn
Independent Study
nsnwduaamnwalslungiiniidendne Taounssuiumsids el
Igndesdnnuiuazudladgmlumiesuvesniaigriieniaensu
Research on the field of interest, focusing upon research procedure to achieve

body of knowledge and solve the problems found in public and private sector.

1006902  Angrwus 12 daein
Thesis
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Ingiiunsivdeunnuirsedumesdnnuindndusensiandumhenureniesgsoniaenyy

Conducting research as a thesis on the topic relevant to the field of interest,
focusing upon knowledge verification or researching on body of knowledge necessary for

developing operations in public and private sector.

1006903  AneTWus 36 WUqEnn
Thesis
s Anwiideifiodaviingrdnuslusdeifetestunguinidendnw  Tnewdu
n3EUINMTIY Wislrldundesdniug ieAumesdnuifisndudenmsimunauy Tu
MNEUNIATIVTONALDNTY
Conducting research as a thesis on the topic relevant to the field of interest,
focusing upon research procedure to achieve body of knowledge, or searching for the body

of knowledge necessary for developing operations in public and private sector.




